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Social networks are platforms that bring together people that have similar interests and facilitates sharing of information, videos, and photos. People may engage in social networks for personal or business reasons. The most common social networking sites are WhatsApp, Twitter, Facebook, Twitter, and Google. Despite the fact that social networks are used for enterprise social networking, they may be used for business purposes such as marketing. Most companies prefer to market via social networks since anything goes viral instantaneously. In order for businesses to achieve their competitive edge, they require an integrated marketing platform which is provided by the social network sites. Businesses that do not engage in social networks are prone to missing opportunities that are innumerable. Social networks sites present an arena that is densely populated with different people that have different requirements, tastes, likes, and hues. The existence of any business in such a platform can build a relationship that is strong and sustainable with the customers (Thiry, 2017).
Research Question
In order to understand the role of social networks on marketing, I would conduct a research with the research question, “What is the effect of social networks marketing on SMEs? “ Analyzing the effect of social networks on SMEs would be very important since it would be very easy to note how the customer base and sales grew as a result of social networks as opposed to big businesses where the effect of social networks may be relatively small. Conducting a research with the above research question will help us note how important social networks are to SMEs. Every important component of an SME such as sales, customer base, and production is to be investigated so as to see how they change as a result of marketing through social networks (Urban, & Bulkow, 2013).
Research Type
This research is an explanatory research. This is because this research will provide a detailed explanation of the effect of social networks on SMEs. The problem of the effect of social networks on marketing has not been well researched. This research is meant to provide details on how marketing through social networks has benefitted SMEs. Apart from this research providing an in-depth understanding of the effect of social networks marketing on SMEs, it will help us understand the relationship between social networks and SMEs more efficiently. This research will not provide conclusive evidence to the research question but it will provide a varying level of depths to the research question. The purpose of this research is to increase the understanding of the effect of social networks marketing on SMEs, use more flexible sources in explaining the relationship between social networks and SMEs, and come up with a better conclusion on the effect of social network marketing on SMEs (Thiry, 2017).
Research Design
The research design that will be employed to conduct this research will be the use of surveys. Data will be collected from 100 SMEs so as to gain insights and information about how their sales grew, revenues increased, and how their production changed in the first three years since they engaged in marketing through social media. Standards procedures will ensure that I obtain data that is not biased or that could influence the outcome of the research. The respondents will be able to answer the questions at a level playing field. The survey will involve the use of questionnaires in which questions relating to social networks and marketing will be crafted. The questions on the questionnaires will be both qualitative and quantitative. The qualitative questions will be those requiring the opinions of SMEs on whether marketing through social networks has a positive effect on the growth of their businesses. Quantitative questions will be those requiring data on some important aspects of their businesses as a result of marketing through social networks. The questionnaires will be distributed both on papers and through the use of digital media such as emails, QR codes, URLs, and Social Networks to the selected SMEs (Urban, Bulkow, 2013).
Correlation
The causal relationship I seek to examine through this research is whether there is a positive growth effect of SMEs as a result of social networks marketing. Is there a positive correlation between SMEs growth and social network marketing? The dependent variable in this study will be the revenue growth of SMEs. This is what will be affected by the independent variables leading to the growth of SMEs. The independent variables in this study will be the increased customer base, increased sales, new products, and increased raw materials as a result of engaging in social networks marketing. The unit of analysis in this research is a group of SMEs which will help us understand the effect that social networks marketing has had on their growth. 
Sampling Strategy
 Sampling strategy that is to be employed in this study is the random sample. Each and every SME will have an equal chance of being selected from the population. A sample of 100 SMEs will be randomly selected so as to avoid biased representation of the total population. Random sampling is to represent the total population so as to avoid a sampling error. A random sample that is used as a sampling strategy can be best explained as follows, out of 500 SMEs, a sample group of 100 SMEs is selected to do the survey. In this case, the population is 500 SMEs while the sample group is 100 SMEs. A random sample would require that every SME in the 500 population has an equal chance of being selected since all the SMEs that were selected to take part in the survey were randomly selected. An unbiased random sample is very important is drawing conclusions from the study.
Data Analysis
The empirical results of the study are presented in the study. Data analysis gives a detailed analysis of the results obtained and their significance. Tests are carried out on all the variables and the model is tested for all the possible combinations of the causality between them. Regression analysis is to be carried out so as to establish the relationship between the dependent and the independent variables. Performing a regression analysis on the survey data obtained will help us to determine whether the variables have impacted overall attendee satisfaction or not. If they have satisfied the overall attendee satisfaction, the regression analysis can tell us to what extent. The information will tell us about the elements that are being received well of the sessions. It will also tell us where we need to focus our attention so that in future, the attendees become more satisfied. Regression analysis will help me identify which variables have an impact on the effect of social network marketing on SMEs. Regression analysis will help me understand which factors matter more, which factors can be ignored, and how the factors influence each other (Urban, Bulkow, 2013).
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